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And promotion is absolutely key. A '

distinguish itself internationally as a coveted place to spend time. This means focusing
on the high-end in its promotion as well as attaching the twin-island brand to quality
names and events.

In fact, all of this is known having been in action for some time, and is absolutely the
right path to follow. Strategies like having Robert De Niro as the Economic Ambassador
for the country has assisted every one of us who have been out in the world selling the
twin islands for both investment and visitation.

So, this is neither a critique nor a call to arms, rather a ringing endorsement of the right
things that have been done, and are being done, to create a truly sustainable future for
the islands. As the world heaves and strains from rapid globalisation in the social media
age, I am increasingly optimistic about where we are in Antigua & Barbuda as well as
where we can get to.

By Brian Dobbin
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